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Abstract 
This study analyzes the impact óf the Unifórm Trade Secrets Act (UTSA) ón firm 
advertising expenses. Fróm a theóretical póint óf view, UTSA may have bóth pósitive and 
negative effects ón advertising expenditure. Tó understand which effect prevails, I 
estimated a difference-in-difference módel with data fór public cómpanies fróm 1979 tó 
2000 retrieved fróm the Cómpustat database. I find the negative effect tó be predóminant. 
